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Introduction
“Content is King but

Engagement is Queen”

No matter what kind of content you’re
creating, you always have two goals: firstly
to keep your readers reading, secondly to
get them to respond to what they read. 
 
In this document we are providing you
with 30 tools you can use to hook and
engage your readers.
 
These are proven hacks that marketing
experts use to create engagement that
leads to sales. They are used in blog,
emails, sales pages and letters, social
media and on  websites. 
 
Enjoy...
 

The Uginie Team



www.ugenie.io

Our Formula

content strategy  
+ technology 
=  engagement 

In order to get                                                       from your content,  you need  two

fundamental elements in place in your marketing endeavours. You need a killer            

                                                               that addresses the needs of your customers and

communicates the essentials to promote your business.  Then you need accessible

                                             that will enable easy interaction between you and 

your customers. Both are equally important. Our mission at Ugenie

is to empower business owners with each of these

key ingredients to grow their business. In this document

we give you tips for your content strategy toolkit.

content strategy

technology

engagement



O F F E R  T I P S1 .
Instructional content is great. But what’s even better is when you offer tips on top
of that content. Tips are useful. They help people take action. And they even make
readers feel like they have insider information. All of that adds up to engaged,
satisfied readers.

2 .  C O M P I L E  F A Q S

If you pay attention, you’ll see the same questions in your niche pop up repeatedly
on blogs, forums, social media groups and on sites like Quora. The next time you
see these questions, collect them. Then compile a list of frequently asked questions
with your very best answers. You can bet your readers will gobble it up.

3 .  S H A R E  R E S O U R C E S
No matter what people are trying to do, they tend to spend a lot of time
researching resources.  E.G., Which blog plugins should they use? What gear do
they need to train for a marathon?You can make your readers fall in love with you
and your content by sharing your most trusted products and resources. They’ll
save time, they’ll save money. What’s not to love?
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4 .  P R O V I D E  E X A M P L E S
Sometimes information just goes over your readers’ heads. You can help clarify
concepts by providing specific examples. This not only helps engage readers, it
also helps them move towards taking action since they now have a clear example
of what to do.

5 .  C O M P I L E  L I S T S
People love lists. That’s why even comedians tap into “top ten” lists. You too can
keep your readers engaged by sharing lists. For example:

Top Five Ways to Lose Weight
The 27 Best Marketing Blogs on the Planet
101 Car-Restoration Tips Every Enthusiast Ought to Know

6 .  T A K E  S C R E E N S H O T S
Are you explaining how to use software, taking a tour or a website, or even
reviewing an online product? Then take screenshots. They provide visual interest
to your content and keep readers’ attention.
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7 .  C R E A T E  T E M P L A T E S
If you really want to provide something useful to readers, then give them the tools
they need to take actions. Templates make a great choice for this purpose. For
example:

Sales letter templates for copywriters.
Invoice templates for small business owners.

8.  PROVIDE STEP-BY-STEP INSTRUCTIONS
Not everyone knows what you know about a topic. So when you say something like,
“Install a WordPress blog,” you readers might be scratching their heads. That’s why
you can keep readers engaged and moving forward by providing exact instructions
for complex processes.

9 .  C R E A T E  I N F O G R A P H I C S
Not everyone learns well from reading words only. That’s why you might consider
creating an infographic, which is a visual representation of data and information.

For example: “How metabolism really works…”
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1 0 .  I N J E C T  H U M O U R
People don’t just want to be educated; they want to be entertained too. That’s
why you should inject some light humour into your content, which will keep
people laughing and reading along.

1 1 .  TELL STORIES
Nothing draws a reader and hooks them on an emotional level like a good story.
That’s why you’ll want to share inspirational, funny or even parable-type stories to
help you get your point across.

1 2 .  P R O V I D E  W O R K S H E E T S
Worksheets are another good choice of tools for helping readers take action on
what they’re learning. For example, you might provide nearly bankrupt readers
with a debt-management worksheet.
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1 3 .  O F F E R  C H E C K L I S T S
Checklists do two things that readers love. First, they condense a complex process
into a series of actionable steps. And secondly, they serve as a useful tool to use
when it comes time to take action.

TIP: For best results, make sure your checklists are printable. And then
encourage users to actually print and use them.

14 .  CREATE MIND MAPS
Creating mind maps for non-linear thinkers is a welcome addition alongside your
regular content. It gives everyone a new way of looking at and consuming the
information. You can start making mind maps by using software such as
SmartDraw.com or www.mindmeister.com

1 5 .  C R E A T E  A C T I O N A B L E  C O N T E N T
The idea here is to offer at least one thing that can be done quickly to get fast
results. People love instant gratification, which is why readers will stay hooked to
see how many other actionable tips you’ll share.

Content Hacks 

w w w . u g e n i e . i o

FOR CREATING CONTENT THAT LEADS TO ENGAGEMENT

Pt. 5



16. BREAK BIG SUBJECTS INTO BITE-SIZE BITS
If you’re sharing “how to” information on a big subject in a place like your blog or
newsletter, then break this subject up into a series of posts or emails. Not only
does this make the information less overwhelming, it also gets your readers
excited about the next instalment.

17 .  ASK QUESTIONS
The idea here is to engage readers and make them think. For example:

Have you ever lost weight and then gained it all back?
Do you know the secrets of doubling your conversion rates?
Are you tired of spending hours in the gym with nothing to show for it?

18 .  PROVIDE  STRONG CALLS  TO ACT ION
When people take action on what they just learned, they’ll overall be more satisfied with
your content. That’s why you’ll want to provide calls to action to get people moving.

For example: “Now that you know exactly how to set up a WordPress blog, it’s time to
get yours launched. So take the first step now by clicking here to download the free
installation files – this won’t take long, so do it now!”
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19. OFFER ILLUSTRATIONS
A well-placed illustration provides these three benefits:

It breaks up big walls of text, which makes the content easier to read.
It draws the readers’ eyes back into the content, which is always a welcome benefit.
It provides a visual illustration to help explain the content. In other words, it adds value to the
content. For example, if you’re sharing information about how to do specific types of exercises, then
you can really engage your reader by providing illustrations for each exercise.

20. SHARE ANALOGIES, METAPHORS AND SIMILES
This sort of language makes the content more memorable and engaging, which keeps
people hooked. 

For example, don’t just say something is slow. Instead, say it’s as slow as molasses in
January. (Or, better yet, make up your own sayings to keep your content fresh!)

21 .  FORMAT FOR EASY  READABI L ITY
No one likes to read never-ending walls of text. That’s why you’ll want to break up big blocks
of text with:

Enticing headlines.
Bulleted lists.
Johnson boxes.
Graphics.

And anything else that breaks up the monotony of the text and engages the reader. Just look
at this report as a good example of formatting text for easy readability.
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22. PROVIDE NEW TWISTS ON OLD METHODS
Our brains actually light up and we get a little pleasurable rush of neurotransmitters when we
learn something new. This is why you’ll want to provide new ways of doing things and other
novel information to your readers. But remember, you don’t need to come up with something
entirely new. Just presenting old information in a new way (such as via an infographic) might
be just enough to kick those pleasurable neurotransmitters into gear.

23.  AROUSE CURIOSITY
One very good way to keep readers reading is to simply make them curious about
what’s coming up.

For example: “In just a few moments you’ll discover the fat-loss trick Hollywood
celebrities use when they need to lose a fast 10 pounds…”

24. GIVE THEM WHAT THEY WANT, SLIP IN WHAT THEY NEED
Any content you create should be something that people really want (otherwise they won’t
read it). But you can also slip in what they need, which will make the content even more
useful to them.

For example, people who are looking for money-making information WANT tips for fast
results. But they also need strategies to create long-term success. So you might create a
report that shares fast ways to make money, while slipping in strategies for building a
thriving business over the long term.
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25. SHOWCASE THE BENEFITS
In other words, let readers know the benefits of reading this content. 

For example, “You’re about to find out how to double your conversion rates
with a five-minute tweak!”

26.  CREATE READER-ORIENTED WRITING
Your content should be about the reader, not you. If it’s about you, other than an
occasional story, your readers will quit reading.

So here’s a quick and dirty way to check whether your content is about your readers:
simply look at how much you use words like “you” versus words like “me.” If you have
more occurrences of “me” then “you,” that’s a sign it’s time to tweak.

27 .  USE  A  CONVERSAT IONAL  TONE
Keep it light and imagine that you’re writing to a good friend. 
This is much easier to read (and more fun!) than content with a stuffy textbook-style
tone.
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28. BORROW OTHER PEOPLE’S AUTHORITY
If you haven’t yet established yourself as an authority, then you may want to borrow other
people’s authority to boost your status. One way to do this is to get quotes from authorities
in your niche about you and your expertise. 

For example, if you wrote a book on back pain, then get several doctors to endorse your
book.

29.  EMPATHISE WITH YOUR READERS
People often feel like no one really understands or cares about their problem. If you can
demonstrate this understanding, they’ll keep on reading.

For example: “I know what it’s like to get winded and then embarrassed when you
climb even one flight of stairs…”

30 .  SHARE  YOUR BEST  STUFF
People don’t like it when they feel like an author is holding back the best bits for later.
So don’t do that. Share your best stuff to keep people engaged. Share your best stuff to
build trust. Share your best stuff for free, because it will give people an honest taste of
what your paid content is like.
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That's it!
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Well done!  
 
You've read right down to the end!
You know why? Because this report
utilised many of the hacks you just
learned about to keep you hooked
and engaged.
 
So now it’s your turn. Put these
hacks to work for you to create
better content that your readers will
absolutely love!
 

OFFER TIPS

COMPILE FAQS

SHARE RESOURCES

PROVIDE EXAMPLES

COMPILE LISTS

TAKE SCREENSHOTS

CREATE TEMPLATES

PROVIDE STEP-BY-STEP INSTRUCTIONS

CREATE INFOGRAPHICS

INJECT HUMOUR

TELL STORIES

PROVIDE WORKSHEETS

OFFER CHECKLISTS

CREATE MIND MAPS

CREATE ACTIONABLE CONTENT

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

16. BREAK BIG SUBJECTS INTO BITE-SIZE BITS

17. ASK QUESTIONS

18. PROVIDE STRONG CALLS TO ACTION

19. OFFER ILLUSTRATIONS

20. SHARE ANALOGIES, METAPHORS AND SIMILES

21. FORMAT FOR EASY READABILITY

22. PROVIDE NEW TWISTS ON OLD METHODS

23. AROUSE CURIOSITY

24. GIVE THEM WHAT THEY WANT, SLIP IN WHAT THEY NEED

25. SHOWCASE THE BENEFITS

26. CREATE READER-ORIENTED WRITING

27. USE A CONVERSATIONAL TONE

28. BORROW OTHER PEOPLE’S AUTHORITY

29. EMPATHISE WITH YOUR READERS

30. SHARE YOUR BEST STUFF

HERE'S A QUICK RECAP OF ALL THE HACKS:



Need extra help
 with your content?

CL ICK  TO  BOOK YOUR  CALL
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Book a FREE call to discuss how Ugenie 

can help you with your Content Strategy.

https://calendly.com/susankabani/30min
https://calendly.com/susankabani/30min

